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Global Millennial Survey 

2020– Implications for 

Small Businesses 

By: Dr. Renu Singh 

The Deloitte Global Millennial Survey 

2020 is out. The report reflects the views 

of Millennials (born 1981-1996) and Gen 

Zs (Born 1997-present) both pre-pandemic 

and during the COVID-19 crisis. The pic-

ture that emerges from this year's survey 

exhibits strong commitment to financial responsibility and saving, 

guarded optimism about the environment, and an increased inclina-

tion to patronize small local businesses. 

Nearly 80% of Millennials and more than 70% of Gen Zs said in the 

survey that once the pandemic eases, they will make an extra effort 

to buy products and services from smaller, local businesses to help 

them stay in business. And about 60% of all respondents said they 

plan to buy more products and services from large businesses that 

have taken care of their workforces and positively affected society 

during the pandemic. 

In the primary survey, 38% of Millennials said they have initiated or 

deepened relationships with businesses whose products and services 

have a positive impact on the environment. A third have done the 

same with companies that achieve a balance between doing good and 

making a profit, and nearly that many have acted favorably toward 

businesses that have demonstrated the ability to protect their personal 

data.  
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Millennials showed concern about income equality and desire for 

fairness in society. Twenty-two percent of global Millennials said 

they have stopped or lessened their relationships with businesses 

because of positions taken by CEOs on political issues, while 12% 

were attracted by a CEO’s political standpoint.  

Currently 51% of total US population consists of Millennials and 

Gen Zs. It is prudent for businesses, big and small, to consider the 

expectations and values that these generational cohorts hold dear 

and their impact on business processes and offerings. 

Now Is The Time For  

Business 

By: Gary Robinson 

With every economic down-

turn, the glass is either half-

empty or half-full.  For this 

quick read, we will only 

concentrate on the half-full 

view.  After a hard rain, 

there is always new growth.  

Economic downturns are no different.  Now is a great time to start 

a business.  Given the current circumstance, now is a great time to 

restructure a business.  COVID and the recent social unrest has 

exposed many problems and issues in society.  Again, with the 

half-full perspective, problems also present opportunities.  That 

being said, there are many great reasons why you should start or 

spend time developing your business. 

Over the next few issues of this newsletter, we will address the 

opportunities that are coming out of the current economic environ-

ment.  Please take the time to assess your current position.  Can 

you take some of your stimulus and just sit back and retool your 

business?  Are competitors going out of business and giving you 

an opportunity to gain market share?  Are their new products and/

or services that you can offer that are disaster proof?  These ques-

tions and many more should be asked and answered.   

This pandemic has opened many eyes.  Get ready to take ad-

vantage of what you now can see. For more information contact 

Gary Robinson at 

 

There are many resources that 
offer coronavirus (Covid-19) 

small business assistance.  

 

 

 

• South Carolina Department of 
Employment and Workforce 
(DEW) 

 

• South Carolina Small Business 

Development Center 

 

• US Department of Treasury 

CARES Act 

 

• SC Small Business Administra-

tion (SBA) District Office 

 

• South Carolina Department of 

Commerce - Covid-19 Business 

Resource Center 

 

 

 

We encourage business owners to 

take advantage of these services so 

that their business can continue to 

stay open. 

Gary Robinson, consultant 

Orangeburg Area SBDC  

E: grobins3@scsu.edu 

P: 803.536.8862 
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Kelvin Coleman began his journey creat-

ing Mister Pickles after making a few jars 

of pickles for himself and family members. 

Soon, he received great feedback and or-

ders started flowing in. Before starting, 

Kelvin was utilizing sources on South Car-

olina State University’s campus for his 

other business, Safeguard Solutions. He 

began to gain many inquiries for his pick-

les which made him turn his hobby into a 

business. Initially, he only sold pickles 

(Regular, Mild, and Spicy). Although, after 

the demand increased, he extended his product line to include 

pickled okra, pickled eggs, and pickled sausages. Mister Pickles, 

also, does specialized orders such as pickled green tomatoes, and 

other pickled vegetables upon request. Mr. Coleman amazingly 

created and expanded his business in less than a year. He takes 

pride in the help he received from the team at Ag Business Digital 

Media Integration as well as Orangeburg SBDC. 

This newsletter was created in collaboration with the Orangeburg Area 

Small Business Development Center. 

Connect with Mister Pickles:  MisterPickles.SC 
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